12 Habits for Wonderful People
Middle School Student Surveys Compilation— Morgan County, WV
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Comparison of two years of Staff & Student Surveys of Influence:

2015-16 (with in-school staff support - Year One)
2016-17 (with reduced in-school staff support - Year Two)

Tabulation of Surveys, Analysis, and Conclusions

Survey Compilation Team:

Carol York, Independent Business Consultant & WP Board President
Bonnie McPhillips, Raw Data Compilation

Robert H. King Sr., Analyst

Elaine Parke, WP Executive Director

Non-profit: All of Us, Inc., Project & website: www.wonderfulpeople.net WORKS!
Contact: Elaine Parke, email: elaine _parke@yahoo.com orphone: 814-779-2060




Here are the 12 monthly life skills habits with each
month’s color-code and coordinated physical health theme.

January Lend A Hand Gentle Aqua
First Aid & CPR

12 Habits for Wonderful People supports

primary drug prevention with a proven
blueprint for advancing civility, resilience,

Wow! Fuchsia
Be Drug-Free!

Resolve Conflicts Dove White

o o o A M t
and healthy life skills. Monthly action- e agemen
: April Honor Our Envi t  springG

themes, surround and unite youth and B smoe-Froe!
communities with 12 positive May Be Appreciative [
messages....one monthat a time. B Exercise
. s June Be Adventurous Jolt! Orange
During Year 2 there was significantly less Improve Your Health & Prevention

schoolinvolvementthanin Year 1. Monthly -Mézm::;

pOSItIVE habits were presented toand August Know Who You Are  Thoughtful Blue

engaged 500 middle school students plus Health Education & Immunizations
50 merchants, socialand government September Do Your Best el
00 utrifion

agencies community-wide.
October Be Patient Slow-down Lavender
Safety
November Be Positive Sunny Yellow

Stress Reduction

December Celebrate Life Ever-Green
Healthy Heart, Mind & Body -




Sets of Color-Coded 12 Habits Materials (Social Media not shown)

In SEPTEMBER
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12 Habits of Wonderful People
School Community Ambassadors

ABLE BODY WELLNESS
BERKELEY SPRINGS BOOKS

ROY’S SERVICE CENTER & BETTY LOU’S CAFE

BOYS’ AND GIRLS’ CLUB
CHAMBER OF COMMERCE

CITY NATIONAL BANK

CNB BANK

COTTAGE CAFE

COUNTRY INN

DAIRY QUEEN

DOLLAR GENERAL

FOOD LION

4-H

FOX’'S P1ZZA

GREAT CACAPON STATE PARK
GREENWOOD ELEMENTARY SCHOOL
LIGHT HOUSE LATTE

MAX 92.9 RADIO STATION
MORGAN COUNTY COMMISSION

MORGAN COUNTY EXTENSION OFFICE
MORGAN COUNTY LIBRARY

MORGAN COUNTY PROBATION OFFICE
MORGAN MESSENGER

MTV SOLAR

PANORAMA RESTAURANT

PORTALS

PRESBYTERIAN CHURCH

RAG SHOP

RITE AID

ROTARY

SENIOR LIFE SERVICES

STARTING POINTS

TOWN OF BATH

UNITY CHURCH

VALLEY HEALTH MEDICAL CENTER
WARM SPRINGS MIDDLE SCHOOL
WIC

WIND DANCE FARM
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Photos of 12 Habits
materials displayed
throughout the
community in
supporting
“Ambassador” sites.
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Conclusions and Recommendation:

The studentand staff completed surveynumbersin years oneandtwo were
consistently high. They were also equally motivated to add comments in both years.

Outcomes suggest the POWER OF PROFESSIONAL MEDIA TO

SUSTAINABLY MOTIVATE, especially with youth. Considerable cutbacks in

schoolsupport were offset by the consistent community visibility with
Ambassadors thatsustained awareness and momentum.

A monthly coordinated STEM activity, added in year two, likely addedto the
sustainedinterest andimpact. In November, 2016, the Wonderful People staffin
coordination with the Art Council's Digital Media Center launched "Kids Talk".

A team of middle School 8" graders designed and produced monthly interview
shows based on one habit each month. Students were taughthow to operate
equipment and functionedin all aspects of video programming, from cameras, to
audio mixing, editing, and of course "on-air" appearances.

Overall, with the considerable loss of in-school staff supportfor 12 Habits during
Year 2, the data shows that positiveinfluence on students, although diminished, is
farfrominthe red zone. It would be worthy of additional cooperative school/
community time and brainstorming to explore how to bettersupportand re-
energize 12 Habits for Wonderful People in Morgan County Schools for 2017-18.



Wonderful People STEM “Kids Talk”
Morgan County Arts Council

Do YOUR Best

in September

www. WonaoderfulPeople.net

Artwork designed by 8" grade student: Jaycee Winneberger




“Kids Talk” Wonderful People/Morgan County Arts Council
STEM Project — added 2016-17




Morgan County WV: Tabulations, Analysis & Conclusions
of Comparative Two Years of 12 Habits Activity

Multiple Year 2 quotes from middle school staff surveys * state that “due to
LINKS and/ornew programs and competition for their time, the middle school
staff supportand therefore materials support for Wonderful People was
decreased from yearone to yeartwo.” (*see page 16 for actual survey)

In prior settings in Pennsylvania, (as ”12 Caring Habits”) year two student
outcomes had reqgularly shown significantimprovements over year one since
practice and awareness of the monthly protocol wasalreadyin place. Yeartwo
coordinatedinvolvement activities and lessonsthereforeincreased.

In Morgan County, this did not happen.

PENNSYLVANIA HEALTH EDUCATORS INSTITUTE

2004 SPECIAL POPULATION AWARD
Receiving City | PRESENTED TO PA State
. . G HABIT OF THE MONTH
of Pittsbu rgh THEAC[;A{/}?:IJTUR?/ALLOF US INC. Health
. ZELIENOPLE, PENNSYLVANIA .
PrOCIamatlon Of IE CARING HABIT OF THE MONTH ADVENTURE PromOtlon
Award

support for City
School District

9




*Teaching Staff Survey Comments Years 1 & 2

Year 1 — Eleven Complete Surveys

Would you like to have Wonderful
People back next year?

Yes =5 Maybe -6

Suggestions: Year 1

“More media coverage.”

“Should use Golden Rule more in
homeroom.”

“Bigger rallies & guest speakers on
themes.”

“Need to incorporate themes into what
we do each day.”

“Faculty needs to see more fun activities
to achieve buy-in.”

“Students tear up bookmarks-a waste.”

(2) “Tie in more with LINKS, use ideas

and themes more often during a day.”

Year 2 — Twelve Complete Surveys

Would you like to have Wonderful People back
next year?

Yes—3 Maybe—-5 No-4

Suggestions: Year 2

“This program has declined this year due to new
LINKS requirements. Unfortunately, there isn’t
time for everything.”

They took away what they liked, such as rallies and
pencils and students need to be more involved.”
“Pencils & bookmarks and monthly rallies were
great. It seems interest dropped off when it
stopped.”

“Use it, or get rid of it.”

“Create a more mature approach for older
students moving to high school.”

“Several students suggested themes such as
bullying and posters be more teen oriented.”
“Needs to be more meaningful” & age-related.”
“I don’t feel this program has accomplished
anything.”



Year 1 - 2015-2016 Ranking of 12 Habits “Awareness Building
Components” influencing students & staff at Middle School

Student Pencils

Morning Announcements from Book
Thursday Color Days

Teacher IDEA Books (overall)
Teacher's Wristbands

Hall/ Classroom Posters

Presence of habits in Stores and the...
Lunchroom Banner

Coordination with LINKS

Golden Rule Books given to staff
Monthly New Habit Rally

August's Teacher Training Session
Bookmarks

Table Tents

2016 survey
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Year 2 - 2016-2017 Ranking of 12 Habits “Awareness Building
Components” influencing students & staff at Middle School

Presence of habits in Stores and the...
Coordination with LINKS
Thursday Color Days
Morning Announcements from Book
Hall/ Classroom Posters
Lunchroom Banner
Student Pencils
Golden Rule Books given to staff
Teacher IDEA Books (overall)
Monthly New Habit Rally
Teacher's Wristbands
August’'s Teacher Training Session

Bookmarks

Table Tents

0o 10 20 30 40 50

In 2017, Year 2, the “Presence of 12 Habits in stores and in the
community,” moved from 8t" place to first, for having the most

positive influence on students. .



Comparative rankings of Year 1 and Year 2 Wonderful People project components

W 2016-2017 m 2015-2016

Morning Announcements from...
Thursday Color Days
Teacher's Wristbands

Teacher IDEA Books (overall)

Hall/ Classroom Posters

Lunchroom Banner
Presence of habits in Stores...
Coordination with LINKS
Monthly New Habit Rally

Golden Rule Books given to staff

August's Teacher Training...
Bookmarks

Table Tents




Today’s Date: ......... — [
SChOOL: ... ssesesessaenes
Home Base: ........covevirncncnenrnnennns

What Do You
THINK?

“YOU COUNT"

Please write short sentences to explain your answers.

P

What does 2HW3 (Healthy Habits of Wild & Wonderful Wolves) mean to you?

Does wearing and seeing the color of the month help you remember each month's habit?
Yes No Sometimes

Which monthly habit has helped you the most and why?

Have you done anything different because of this 2HW3 program? (check off ALL that apply)
____ I have worked harder in school

| have done my homework more often

| am leaming to set better goals and achieve them

| have been more helpful at home — (give an example)

| have done something nice for someone else

| feel more positive, even a little

Have you seen the 2HW3 Wonderful People reminders out in the community? Yes No

How does that make you feel when you see them?

Would you like to have 2HW3 continue next year? Yes No

Do you have any ideas for making 2HW3 Wonderful People better? (You can write on the back)

Also, on the back, please list the monthly habits and colors you remember so far this year.
THANK YOU and remember — YOU COUNT!

\_

_/

*Actual Student
Middle School Survey
Questionnaire used
in both Year 1 (2016)
and Year 2 (2017)




Sample Student Comments 2016-17 Surveys

2017 -

“They haven't done much this year in school and it seems just
like signs.”

“It was more positive last year.”

”It means some stuff we should remember; but, we stopped
doing it at our school. It's important.”

“The program had more activities and was more positive last
year.”

2016 -

“It means to me that we all have special things in us and we all
count.”

“Wonderful People means that everyone would have to stick by
each other's side and help each other out.”

“Because it helped me get over being bullied.”

“It makes me feel like they are trying to make a change.”



*What does 12 Habits for Wonderful People mean to you?

Progression of Student Buy-in Toward Optimum
Integration With School and Community

m 2015-2026 m 2016-2017

T 41% 40.30%
%

1 26%
0% 21%

20%

17%

N

10% o2-70%

.‘/

Attitude Behavior Academic Neutral Negative
Improvement Improvement

%

¢
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SAMPLE ANSWERS: What does 12 Habits for Wonderful People mean to you?

Attitude Improvement
2016 - “Itis how they are trying to make our school a

better place.”
“It is talking about your future.”
“It means the community is a team.”
“It means to be nice and healthy.”

2017 - “It is important to me. | feel like it's our school
thing to bring our school together.”

“It means to me coming together as a community.”

“It means to me that everyone will be treated the same.”

Behavior Improvement
2016 - “How you should live, respect and help others.”

“It tries to help students and teachers to succeed. Also, it
tries to make lives forstudents and teachers more
positive.”

“A program to make everyone better people.”

2017 - “It means making me a better person and having
better manners.”

“It helps people achieve goals and be nicer to everyone.”

“It means that | can personally accomplish anything and
work toward my goals | have set.”

Academic Improvement
2016
“Do your best.”

IH
.

“It means to care about schoo
“Means to me that every day you will try harder.”

“I think kids learn about subjects that help you and other
people around you.”

2017
NO COMMENTS RELATED TO SCHOOL OR ACADEMICS

Neutral
2016

“It honestly doesn't mean anything to me.”

“It means that | get out of class earlier.”

2017
“I don't know, we don't talk about it at all in my home base
anymore.”

“It was more positive last year.”

Negative
2016

NO DEFINITE NEGATIVE COMMENTS
2017

“Boring because we do work that doesn't affect my grades.”

“It doesn't really affect me.”

“Just our school motto!”
17




Change of Overall Influence of 12 Habits from Year 1 to
Year 2 - Down 22%

Year 1 Student Responseto 12 Habits
for Wonderful People Program

M Yearl m Positive Neutral

21%__

Year 2 Student Responseto 12 Habits
for Wonderful People Program

43%

W Neutral or Negative

M Positive

18




50%

30% -

20% -

10%

34.0%

W 2015-2016 - year 1
W 2016-2017 - year 2
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Ihavedone  |feel morepositive, Ihaveworked 1am learningtoset Ihavedonemy  |have been more
something nice for even a little harderinschool  bettergoalsand  homeworkmore  helpful at home
someone else achieve them often

m 2015-2016 - year 1

Six specifically defined survey categories of influence that
pecif y def y g f inf m2016-2017 - year 2

students checked off. (See copy of Survey on page 14)
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Things Students Have Done Differently Because of Wonderful People

Actions and Behaviors Year Two Loss of
Influence

| have done something nice for 68% 54% -14
someone else

| feel more positive even a little 66% 53% -13

| have worked harder in school 55% 42% -13

| am learning to set better goals and 55% 42% -13
achieve them

| have done my homework more 52% 29% -23
often

| have been more helpful at home 49% 25% -24

(.

21



~— FOOD LION - Ambassador staff & friends!

50 -
40
W 2015-2016-year1
30 W 2016-2017 - year 2
20 -
10 -
o T T 1
Yes No Neutral

Even in Year 2, with reduced school support, a majority of students noticed Wonderful
People reminders displayed at AMBASSADOR organizations and stores inthe community



/a6 How does it make you feel when you see 12 Habits for Wonderful -

5096 . . . -—
5% [/ People remindersin the Community .
35% .
30% / 22% y
25% v / 19%
/
20% [ 12%
15% [/ 1% .
10% / 3%
5% 1
0%
It's cool, good, | Community | school, school bored, I have not seen | Different things, | No response,
excited,happy, | cares, Everyone | program indifferent, | them,lonlygo | sad, forced, blank
special,inspired, | should nothing, IDK, | | outat night, |
itmakesme | participate, we don'tcare, see | don'tgo out in
FEEL, mean at different public
amazed,feel | something to stores
good about | the community,
myself, Community is
encouraged | involved and
cares, proud
B 2015-2016 46% 2% 0% 2% 5% 3%
B 2016-2017 3% 16% 1% 3% 19% 0% 12%
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Ideas for making it better

60 51
50
4 35
30
2 ‘ 11
10 . y—4 2 2 2 2 3
0 £ 0 £ 0 £ 0 0 ¢ 0 0
Activitites,
Assemblies,
, , Expand
Pep Rallies, . i
P TaleS IDK, | hateit, FHie Posters - program in
Hands on more \ - . No
Activities | Don't Pay Fne asis Improve incentives Change, Day,| Increase | edit,Have | Elimnate | Integrate | community, Response.No| Don't doit
" | Attention,St lessons " | Time, Colors |Participation)  More, | Bookmarks | with LINKS do -y
Make Rewards, . thing
Program oplt 5 Update community
0§ nacks, etc. .
have more
Physically...
u2015-2016 35 16 11 9 b 11 4 2 2 2 0 0 0
n2016-2017| 122 12 3 i 5 2 0 0 0 0 2 51 3




Would You Like 12 Habits for Wonderful People to Continue Next Year?

M 2015-2016 Year1 ®W2016-2017 Year2

Yes No No Response



Itemized comparative observations from
Year One to Year Two of particular note:

1. "The presence of the 12 Habits materials in stores and agencies"
throughoutthe communitywentfrom 8th importance in influencing students
in yearoneto 1% placein yeartwo. Clearly, with less emphasis on the 12
Habits in the schools, the community took on a stronger supportive role. The
awareness of habits in the community only declined 1% in the secondyear.

2. Students who, overall, felt positive about 12 Habits declined 22% from
yearoneto yeartwo. Itwould followthatif teachersandstaffarenolonger
valuing 12 Habits as highly, studentsare respondingaccordingly.

3. Itis significantthat most of the loss of positive influence of the programon
studentsisin the area of academics. Inyearone, 17% of the comments
related to "Improved" academic behaviors while there were no academic
related comments whatsoever in year two. I[tcan beinferred thatsincea
higher amount of the positive influence was coming fromthe communityin
Year 2, then the academicinfluence would declinemostin Year 2.



Itemized comparative observations from
Year One to Year Two of particular note: (continued-2)

4. When askedwhich month influencedthem the most, February's habit,
"YOU COUNT," was the continued favorite although the number was two-
thirds lowerthaninyearone. Thisis becausethe numberof students who
felt "neutral" about feelinginfluenced by the 12 Habits more than doubled.

5. Aslightly higher percent of studentsin year two said "ALLOF THEM"
helped. This mightindicatean improvedlevel of awarenessof all the 12
Habits sincetheyarein the second yearof repetition.

6. Eachyear, students werespecifically asked to check six behavior
categorieswheretheyfelt the influence of the 12 Habits motivated them to
do differently. Despitethelargerdropin programinfluencein otherareas,
the average drop in feeling motivated onlyaveraged 16%. "Doing
homework more often" and "helping at home" dropped the most, 24% and
23% respectively.



Itemized comparative observations from Year
One to Year Two of particular note: (continued-3)

7. Even in Year 2, with reduced school support, a majority of students noticed
Wonderful People reminders in Ambassador organizations and stores (such as FOOD
LION Grocery) in the community. Community visibility and awareness in year two was
55.4% while in year one it had been 56%. The 12 Habits awareness barely changed.

8. The answers to "How does seeing the habits make you feel?" dropped significantly.
Details arein the charts but overall students reported an aggregated 54.4%
neutral/negative in year two when in year one there were only 29% reporting a
neutral/negative influence. Referring to the A-I-D-A behavior changing influence
Model, (on page 32) there were fewer, “interest building involvement programs” and
incentives in year two and thus while awareness remained high, the overall influence
that inspires improved behaviors and attitudes dropped.

9. In the final question, "What would you do to make it better?", adding more
activities, involvement and incentives, while lower in year two, was still the primary
area of suggestions for improvement.



Short Project History
12 Habits for Wonderful People

Then known as 12 Caring Habits, the Wonderful People blueprint model,
demonstrated successful student outcomesamong 14,000 students in more than 150
communitiesand schoolsover 15years in western PA. In 2008, the deep recession
reducedfundingformanysites. The model wassupported by Rotary International
andis currently beingusedin Rwanda, as a component of their multi-faceted peace-
keeping efforts in Africa.

The 12 Habits model won numerous Pennsylvania State awardsand was designated a
"Social Invention" by the London Institute for Social Inventions. Objective research
has been conducted by The University of PennsylvaniaatIndiana (1994), Highmark
Blue Cross of PA, (2002) (our first of many funders), Alfred University (2005), the
University of Pittsburgh Department of PublicHealth (2006), The Pennsylvania State
Board of Education (2007), The Pennsylvania Department of Public Health (2009), and
CORE Institute Pennsylvania State at Behrends-Erie (2010).

Since September of 2015, 12 Habits for Wonderful People has been activein Morgan
County, WV, in the communityand middle school. The first year staff/student surveys
were conductedin February-March 2016 and the results areincluded as compared
with the second year, March-April 2017.



PROJECT OVERVIEW - 12 Habits for Wonderful People

12 Monthly Habits engaged 500 middle school students. Materials are
displayed by 50 local merchants, social and government agencies, communitywide.

12 Habits for Wonderful People supports primary drug prevention with a proven blueprint
for advancing civility, resilience, and healthy life skills. Monthly action-themes unite schools
and communities with 12 positive messages....one month at a time.

Everyone feels surrounded with caring. 12 monthly sets of color-coded materials and social
media are visually and creatively publicized. The life skill habits are easy to follow. Thousands
of students who were surveyed, over a period of 18 years, reported doing more homework,
having more hope and an improved sense of feeling valued rather than alienated. Resistance

to drugs improved, academics improved and school detentions declined. (*See “History”, list of
independent university studies that support current survey outcomes)

Our Mission: To coordinate visual displays of the 12 civility and life skill habits in our
“Ambassador Sites”, after-schools, stores, businesses, and agencies, to have monthly Habit
launch rallies and events as reminders, and with coordinated social media, we weave a cost-
effective, reliable, and caring community fabric around our children.

Direct service counselors, helping agencies, and educators, are supported by the more
positive climate where their invaluable professional work can more easily be effective.

Opioid addiction is fueled by youth disenfranchisement or ACE’s (Adverse Childhood
Experiences) and is a gradual process. The advancement of 12 Habits for Wonderful People

motivates the reversal of this process using the “A-1-D-A” behavior change methodology.
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materials displayed
throughout the
community in
supporting
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Negative behaviors such as opioid dependence, bullying and low self worth 2
will decrease as individuals move from the short term (current) .

&
“Awareness” stage, to subsequent more powerful phases of the *“AIDA” 5
behavior-change model over more time. Nl
This is how a standard A-I-D-A behavior change process works... WIKIPEDIA
The Free Encyclopedia
*A-1-D-A
=1=LJ =M\ Wikipedia, This
article is about the term AIDA. AIDA is AIDA
an acronym used in marketing and
. ; 7 N
a.dvertlsmg that describes a common oo T .
|I5t Of events that may OCCUF When a (Awareness) ¢ attract the attention of the customer.
coordinated advertising process \ g
e N
engages customers. * raise customer interest by focusing on and
I - Interest demonstrating advantages and benefits (instead of
A — Attention (awa reness); attract focusing on features, as in traditional advertising).
J
attention to the behavior. > .
.. . . . » convince customers that they want and desire the
| — Interest raise interest in action D - Desire product or service and that it will satisfy their
needs.
. . . J
D — Desire convincing people they >
want and desire to carry out the action s 4
A - Acti * lead customers towards taking action and/or
that satisfies their needs. cHon purchasing
k J/

A — ACTION leads towards taking
action and/or behavior-adoption.

32



PROJECT OVERVIEW - 12 Habits for Wonderful People — Page 2

Across a broad population in schools, after-schools or in communities, seemingly “baby
step” improvements in healthier behaviors and attitudes; a few more chores done at home,
an act of kindness, a little more homework, and expressed new feelings that the school and
community cares about them; are precious indicators that we are all together, on the right
“A-1-D-A” track. (See prior page)

This survey is critical evidence of the positive direction of student behaviors and attitudes
in Morgan County, WV, and the healthy influence it most likely will have on big problems
like reducing opioid abuse, adjudication, and school failures as ACE challenges are
addressed.

What you see illuminated in the compiled data is how powerfulitis when:

1. Everyone is thinking and doing the same positive healthy thing at the same time,
fostering memory retention, increasing trust and forming positive peer influence.

2. A shared monthly language, based on common timing, is created from school, to after
schools, and out into families and the community.

3. Consistent, reliable, repetition & reinforcement routines that support positive choices by
all are on-going. Eventually they might become commonly known and shared as “COOL”".
-- That is the objective.




Primary Teen Drug Prevention Needs the Media-Driven PULL Track

All categories of local and Coordinated media motivating the
regional social support agencies, desire of youth, families and citizens
helping youth, families and to desire to seek help from agencies
citizens to improve their own lives. to improve their own lives.

Brand Led Customer Led

PULL

Drives consumers into
outlets by using both outlet
knowledge and buyer
behaviour insights

Providing the retailer with
the right ‘tools’ and
incentives to sell products

Push Marketing: Geared

. . Pull Marketing:
towards helping the retailer Geared to driving the
to sell mor_e_product (w§ consumer to visit specific
merchandising, promotions, locations to buy product

equipment, display, pricing,
coverage etc).

Combining Push and Pull reinforces key brand & retailer objectives



Age Appropriate Monthly Graphics- Early Primary

September “Busy”

October “Waldo”

November “Smiley”

December “Evert”

January “Happy”

February “U-2-R” (a star!)

Our Caring Character
“Busy Bee" says . ..

(-
In September

DS YOUR
BEST!

AWARD GOLD GOOD NUTRITION

Our Caring Character
>

LISTEN!

SLOW-DOWN LAVENDER

Our Caring Character
“Smiley”

In November
Canvg Cotr. Mostth Focus

Foe
SUNNY YELLOW STRESS REDUCTION

Our Caring

Character
“Evert”

says...

LOVE EACH
OTHER

in December
Moalth Focus
HEALTHY HEART, MIND & BODY

Carlng Color
EVER-GREEN

OTHERS

Hasith Foczs
FIRSTAID & CPR

March “Grazie”

May “Toby”

June “Magic”

July “Jenny”

August “Gregory”

Our Caring Character
“Grazie' says . ..

GET ALONG
TOGETHER

April “Lady”

Our Caring

Character ""*% »

“Lady” says...

In April M

LOVE
THE

Our Caring Characte
“Magic” says... _A._

FHewith Focus
IMPROVE YOUR HEALTH

B BRaNGE & PREVENT DISEASE

ALL JOIN IN

HYGIENE & CLEANLINESS

Our Caring Character

GROW UP

‘oc
HEALTH EDUCATIO“?:
& IMMUNIZATIONS

Caring Color
THOUGHTFUL BLUE




Age Appropriate Monthly Graphics: Community and Families

September - Award Gold

October - Slow-down Lavender

November - Sunny Yellow

December - Ever-Green

January - Gentle Aqua

February - WOW! Fuchsia

in SEPTEMBER

And All Year-round!
Caring Color Heaith Focus
AWARD GOLD GOOD NUTRITION

BE

?atient

and

Listen
At

in OCTOBER

And All Year-round!

Caring Color Heaith Focus
SLOW-DOWN LAVENDER SAFETY

Show
a

I’@sitive
ATTITUDE

in NOVEMBER
A

d All Year-round!

Health Focus

Caring Color
SUNNY YELLOW STRESS REDUCTION

Celebrate
COMMUNITY,
<= FAMILY -

& FRIENDJ‘

. in DECEMBER

And All Year-round!
Caring Color Health Focus
EVER-GREEN HEALTHY HEART, MIND & BODY

LEND
A
HAND

in JANUARY

And All Year-round!
Caring Color Hesith Focus
GENTLE AQUA FIRST AID & CPR

Y

0
CO|_JNT

in FEBRUARY
And ANl Year-round!

Caring Calor Hoalth Focus
WOW! FUCHSIA BE DRUG-FREE!

March - Dove White

April - Spring Green

May - Grateful Pink

June - Jolt! Orange

July - Patriot Red

August - Thoughtful Blue

RESOLVE
\

o/ [ A R\

in MARCH
And Al Year-r

wwwwww

Caring Covor
DOVE WHITE ANGER MANAGEMENT

Take Care
of Our
Environment

in APH".
Year-round!
Caring Color Health Focus
SPRING GREEN BE SMOKE-FREE!

Health Focus

Caring Coior
GRATEFUL PINK EXERCISE!

in JUNE
And All Year-round!
Caring Color Heaith Focus
JOLT! ORANGE IMPROVE YOUR HEALTH

& PREVENT DISEASE

Become
INVOLVED

in JULY

And All Year-round!

Caring Cofor Health Focus
PATRIOT RED HYGIENE &
CLEANLINESS

KNOW

?
YOU
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ARE

in AUGUST

And All Year-round!

Health Focus
HEALTH EDUCATION
& IMMUNIZATIONS

Caring Color
THOUGHTFUL BLUE




For older secondary school students “teen-oriented language” themed
posters are placed in halls and classrooms each month as part of the
“awareness-building” components for the behavior change process
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CeLeBrAtE Lend a

* Life * HAND

- WITH COMMUNITY, FAMILY & FRIENDS - - HELP OTHERS -
in December in January

)
lighten
up

— SHOW A POSITIVE ATTITUDE -
in November

(((Listen )))
w/Respect

go 4 the URA

STAR!

- YOU COUNT -
in February

GOLD

- DO YOUR BEST -
in September

- BE PATIENT & LISTEN -
in October

HealthFocus

Caring Color Health Focus Caring Color Health Focus Color Caring Color Health Focus Health Focus.
AWARD GOLD GOOD NUTRITION

Caring Color Caring Health Focus Caring Color
SLOW-DOWN LAVENDER ~ SAFETY & SEX ISSUES SUNNY YELLOW REDUCE STRESS EVER-GREEN BE HEART HEALTHY GENTLE AQUA FIRST AID & CPR WOW! FUCHSIA BE DRUG-FREE!

March April May June July August

Chill SAVE HONOR Blaze a NEW
the Earth your Heros Trail

- RESOLVE CONFLICTS - —~TAKE CARE OF OUR ENVIRONMENT- - BE APPRECIATIVE - - BE ADVENTUROUS -
in March in April in May in June

Carry the What r your

Torch . .. Values?

- KNOW WHO YOU ARE -
in August

- BECOME INVOLVED -
in July

Caring Color HealthFocus Caring Color HealthFocus Caring Color HeathFocus - Hoalth Focus Caring Color Heath Focus Cariog G Health Focus HEALTH ED
DOVE WHITE MANAGE ANGER SPRING GREEN BE SMOKE-FREE! GRATEFUL PINK EXERCISE JOLq’l ORANGE IMPROVE YOUR HEALTH PATRIOT RED HYGIENE & CLEANLINESS THO{JGHTFUL BLUE & IMMUNIZATIONS




COMMUNITY-WIDE E

) Evidence

Compiled in Morgan County 8/2016 prior to September Launch

Obtain monthly data on critical items; evaluate categories

12 Habits of Wonderful People Morgan County Berkeley Springs
Performance Measures
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The 12 Habits of Wonderful People Campaign is a SERIOUS
Proven Scientific & Strategic Behavior Change System that
is data driven and evidence based. This “base-line” data
chart was collected as of August 2016 and will be re-

measured from year to year.

Key Area Measure Entire 6th Grade | 7th Grade | 8th Grade Measure Description Scource of Data Frequency of Data Point Comments
School/Com Individuals, Collection
munity
Schools State Test Score - Reading (2015) No 647 782 848 | State reading measure (Post test STAR Report
scores)
Schools State Test Score - Math (2015) No 705 757 809 [State math measure (Post test STAR Report
scores)
Schools Discipline Referrals (2014-2015) 623129% (181) |33% (206) [38% (236) Principal Brock & Kristen Tuttle 567 students enrolled in WSMS
across grades 6-8 in 2014-15.
Key Area Measure BS Area Feb. 2015 |Feb. 2014
Schools Student Improvement 85% 71%|How much students are improving  [State average in 2014 52%. State [From LSIC Presentations for http://www.edline.net/pages/Morgan_County Schools
no matter where they start. average in 2015 51%. WSMS.
Observed growth.
Schools Porcentane of Students Livina At or Ralow 500/, 529/ The nercantace of neady students at [Maoraan Counhy Schoale _Kandy Duhliched oach vear noarthe and of

ns.aspx

Economic Factors Rate of Unemployment 5.7 5.4 percent |5.9 percent [Morgan County Rate DOL/BLS http://data.bls.gov/map/MapToolServlet
percent
Key Area Measure BS Area CY 2015 (CY 2014 |CY 2012
General Health Hospital Emergency Department Visits Heather Siegel, Director of Nursing
7,422 6,847
General Health Hospital Inpatient Admissions Heather Siegel, Director of Nursing
381 462
Key Area Measure BS Area 2009-2013 (2008-2012 (2007-2011
General Health Diabetes rate 10.7 12.3 10.5 Ranking in the State: 19th [Heather Siegel, Director of Nursing |Most recent data for 2009-2013 http://www.wvdhhr.org/bph/hsc/pubs/brfss/2013/BRF
percent percent percent lowest 2011/ 26th lowest 2012/ 12th released in June 2015. S$S82013.pdf
lowest 2013
General Health Obesity rate 30.5 342 33.2 27th lowest 2011/ 29th lowest 2012/ Most recent data for 2009-2013 http://www.wvdhhr.org/bph/hsc/pubs/brfss/2013/BRFSS2013.
percent percent percent 9th lowest 2013 released in June 2015. pdf




There are many different ways to coordinate the phrasing of the “12

Habits” to appeal to various community segments and youth age ranges.
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T [n Yo ing | Fabi Y ¢ Takes 12 Golden ‘Rules
fonde (R Cll) Y B &R W
HovenTore Communityl  SYSTEM OF SUCCESS FIETT | paRTERSHIP AL
S HABITS
MONTH General Theme Pre-K-3 Hip Habit Faith Community and Business “Character Counts” Health
Caring Color Caring Habit Caring “Care’acter | Alternate Theme Based Family Outreach Based In Education Focus
JANUARY Lend a Help Others Lend a ATime Lend A Hand Customer Service Compassion First Aid
Gentle Aqua Hand ‘Happy” Squirrel HAND to Give Whenever You Can From Inside Out Caring CPR
FEBRUARY YOU You Are A Star U*R*A ATime Know You Count Mutual Respect Tolerance Be Drug-FREEI
WOW! Fuchsia Count! “U-2-R" the Star STARI to Build-up and Believe It! and Diversity Respect € Drug-riEE:
MARCH Resolve Get Along Together Chill ATime Resolve Conflicts Working with Justice/Fairness Manage
Dove White Conflicts “Grazy” Lamb ! to Heal Peacefully Difficult Personalities Sportsmanship Anger
APRIL Take Care of Love the Earth SAVE ATime Help Take Care of Corporate Climate Responsibility Be Smoke-FREE!
Spring Green Our Environment ‘Lady Earth” Frog the Earth to Plant Our Environment Top Down/Bottom Up Citizenship '
MAY Be Say Thank You HONOR ATime Let's Appreciate Winning with the Thankfulness Exercise - Appreciate
Grateful Pink Appreciative “Toby” Flower Your Heros to Cherish One Another Gratitude Attitude Gratefulness Your Health
JUNE Be Make A Wish Blaze a ATime Improve Yourself Intelligent Risk Taking Initiative Health Improvement
JOLT! Orange Adventurous “Magic” Butterfly NEW Trail to Grow a Little Each Day and Innovation Courage Disease Prevention
JuLy Become All Join In Carry the ATime Become Involved Going the Citizenship Hygiene and
Patriot Red Involved Jenny” Ladybug Torch. .. to Do in Your Community Extra Mile Responsibility Cleanliness
AUGUST Know Who When | Grow Up What R Your ATime Examine Your Goals Personality Profile Integrity Health Education
Thoughtful Blue You Are “Gregory” Acorn Values? to Reflect And What You Value | “Significance” Potential Discovery Immunizations
SEPTEMBER Do Your Do Your Best Go 4 the ATime Give Your Best Strive for Responsibility Nutrition/Sleep
Award Gold Best ‘Busy” Bee GOLD to Gain to Everyone Excellence Diligence Weight Management
OCTOBER Be Patient Wait and Listen ((( Listen ))) A Time Listen with Respect Life’s A Balance, Respect Safety
Slow-down Lavender and Listen “‘Waldo” Bear w/Respect for Peace and Patience for All Not a Juggle Consideration Sex Issues
NOVEMBER Show A Positive Smile Lighten ATime Give Others Positive POWER Cheerfulness Stress
Sunny Yellow Attitude Smiley” Smiley Face Up to Laugh Your Goodwill and Productivity Resilience Reduction
DECEMBER Celebrate Community, Love Each Other CeLeBrAtE A Time Celebrate the Success or Kindness Healthy Heart,
Ever-Green Family & Friends ‘Evert” Evergreen Lifel to Love Holidays Together Signifigance? Trustworthiness Mind, and Body

The 12 Caring Habits and trademark themes are federally registered and copyright protected. Copyright 2004, Caring Media International, L.L.C. - ALL RIGHTS RESERVED




WonderfulPeople.net WORKS

Hasits

Ml STRENGTHENS the FABRIC of SOCIETY

% 01)19" by weaving together the “habits” and the “media” to create kindness and inspire

the SEASON OF PEACE and GOODWILL . . . each month . . . all year long!
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“ HABITS ” Y U
JANUARY | LEND A HAND'

. FEBRUARY YOU COUNT .-.
. APRIL TAKE

. . BE APPRE CIATIVE'

|-m-mm ouT oR ARUT|
. JULY BECOME INVOLVED'

AUGUST KNOW WHO YOU ARE;

Il-.EI-.

OCTOBER BE PATIENT AND LISTEN"

|.-. NOVEMBER | SHOW A POSITIVE ATTITUDE:

-' DECEMBER CELEBRATE COMMUNITY, FAMILY & FRIENDS
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